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ADBITmedia

Since foundin@60 Degree Marketing Gro860DMG)n 2007 my agencyas acted as the trusted third
party between buyers (clients) and sellers (media ownaighavetransactedmedia placements in excess of
AUD $20M across Australian and international markets.

| discovered within the early stages of agency life (and undoubtedly since the days of Madhdemedia
planningand buyings riddled withgrosslyinefficient manualprocesses. At the end of each day, someone was
always tasked with an unforgiving mountain of paperwork as a result of archaic industry practices.

The trending explosion afigital mediahasattracted marketleading technology and investmewhile
traditional media such as television, eofthome, print and radio remain stagnt by innovation poverty.

Intolerant of the administrativepain pointsin media management createdCIINCH, a software solution
designed taransform the entire marketplace bgutomatingthe high volumeof individualmanual processes
in tradingtraditional media While various players have built some adliternal platforms, there is no
global solution.

The immediate benefit of automatiois workflow efficiency however the ultimate opportunity is in redefining
GKS YSRAI FF3SyoOe NeftS +ta Fy SEGSyarzy 2F I OftASyidQa
functions as strategic partners for clients.

The CIINCHlatformisreadyto evolve anchost blockchairand smart contractechnology, providing the
necessary checks and balanéesa trustlesamedia buying protocoks a media buyinglatform. We will
launcha suite of tools that can service all facets of the megudénning an buyingenvironment.Add to the
CIINCH platforrthe ADBIT utility tokeADBT)we can acceleratanddevelopthe new global standard for
trading media, a complete ecosystemarketplace called\DBIThedia

Over the past 10 years, many industries have been augmentedtifigial intelligencgAl) andmachine
learning(ML). Wewill adopt this technology to convert proposals to workflowge will stabilise market
pricingby evolvingich context to reatime market metricssupersedinginreliablethird-party industry

research.

The fragmented media buying environmetdn betransformedby tradingmediaassetshrougha globa)
transparentmarketplace The winners are media buyers |lses and agencies whoade the product and will
sharethe immediate fiscal benefit This open resource media inventory will broaden revenue opportunities
while algorithmic capabilities will optimisadvertising campaign exposure to the right audienaethe right
medium, at the right timefor the right price

Stay tuned

Aaron Monks
CEO and Founde#DBITmedia
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Vision

An agile global media
marketplace for
efficient management,
seamless trade and
trustless transparency
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ADBITmedia

CIINCH iasuite of innovativeagency workflow management amdediaaggregatiortools that makemedia
planning and buyingasy, certairand simple¢ a cinch!TheCIINCHplatform enablesusers to optimize media
planningand buyingacrossradio, out-of-home, television andrint advertising.CIINCH hasraedia exchange
in beta modegavailable in Australigransacting fiat currency through a licensed thpdrty. The platform has
managed oveAUD $100M of ad buys since its launch in 2016.

We areevohingthe currentCIINCHblatform by generating a utility toke®ADBTwhich will power the
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facilitate the acquisition of the assets existing on the ClINI@tform and accelerate the next evolution of the

product¢ ADBIThedia ablockchain powerednedia marketplace where buyers and sellers negotéatd
transactmediacampaignaising fiat and crypto currencies

The currentCIINCHhplatform will be enhanced witlblockchain based functionality and smart contracts. This

technologywill provide enhancedecurityandtransparency The ADBT token is an ERG@28sed utility
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trustlessmediaservice. Using ADBtEdig buyers, sellers and agencies will be able to build a bridge between

fiat and a selectiof approvedcryptocurrencies.

The ADBIhediamarketplacewill allow media buyers to upload bfgefor advertising campaigns directly into
the platform. Media owners and agencied| be able torespond to briefs by pitching directly to buyers.
Escrow funds and a purchased ledger of advertising provide media thgaesassuranceéhat campaigns wil
run as agreedA key benefit for owners of media assets is {tiake payments and remittanceagmoving the
credit risk ancpotentially easing account seip and management.

It is estimatedhat up to 30% of all available media assets remain unaonttbecome a wasted opportunity
due to outdated and inefficient practiceShe ADBIMediamarketplacewill increase the probability of yield

for media owners who can list remnant media on the platfoRotential buyers can access inventory directly,
fosteringthe agileexchange of organic demand and supply.

Integration of a worleclass data collection and analytics program is planned to provide subscribers relevant
insight of audience metrics. This feature will deliver greater data accuracy than existinganebjisis.

ADBITPty Ltdseeks to raiséUD $57M by offering a private sale & 600,000,00(ADBTiokensas a utility
instrument for early adopters of thplatform. Proceeds will fund the product development roadneapwell as
facilitate the ambitious global product launch, including marketing, media acquisitions and company
infrastructure.

ADBIMmediawill havean ER€0based token backed by the value of media ad placement, a maiketn
estimated value of U3$508 Billion globally.

1 MAGNA December 2017 GloialvertisingForecast



ADBITmedia

Aaron Monks

Founder of three successful enterprises in the media sector, Aaron leads the ADBIT
0SFY 6AGK gxperiensesintdelidgeng feEules driven by tailored solutions th
exceed client expectations. A strong and bold leader, Aaron is passionate and creat
his strong negotiating skills and ability to connect businesses are the driving force b
CIINCHrzd ADBITmedia.

Previous: 360 Degree Marketing Group, CIINCH, ADBITmedia

Jeremy Webster

Technology entrepreneur, Jeremy-fmuinded ADBITmedia leveraging his passion for
launching and growing businesses using simple, innovative practices in marketing a
technology. Jeremy has successfully managed interdisciplinary teams and projects
deliver large multiples on investment in all aspects of digital marketing, technology,
software development and business management systems.

Previous: Crowd Conga

Rob Huxley

With internationaloperations management and business developmerestise,Hux
has successfully launchédands into new markets includirfieull Tilt Pokemn Australia
and NZ, pluRoses Only into the US. Disruption of global industries is something he
extensive experience witthelping Emmy award winnédlANSION P&t Dome
Challenge. His role is pivotal in building relatidpstbetween ADBITmedia and agencie
Previous: 360 Degree Marketing Group, Roses Only New York, MANSION

Mark Snodgrass

Mark is an IT leader with dedicated experience in delivange scale infrastructure
and new technology practices to global financial firms. His specialties and skills are
infrastructure management, cyber security, global IT management, public and privat
cloud, grid, storage, containers and HRBllectivdy thesedrive his success asir CSO.
Previous: Automatic Data Processing Inc., Standard Chartered Bank, Macquarie Gr
Merrill Lynch, Accenture

Rachel Jim
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intellect in the world of blockchain and value creation. Rachel thrives on taking part i
authentic conversations with dynamic creators and visionaries who work togé&sher
engineer and drive their business mission. Curating mutually beneficial relationships
0SG6SSy !'5. L¢EYSRAI YR GKS OftASyld Aa
Previous: Stone & Chalk, Vision Critical, Parking Maestro
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Alexander Kravets

Alexander is an expert in bringing mature financial trading technologies to
cryptocurrency markets. As Founder at XTRD.IO, Alexander is responsible for deve
tactical marketing planning, global strategic alliance, operations and business activit
wef £ & RNAGAY3I GKS O2YLI yeQa @GAraizy |
Previous: RealView Global, MA Real Estate Holdings, Singularity Technology Soluti
Genesis Securities

Jon Giacobbe

An experienced erepreneur, business developand corporate connector, Jon brings
his extensive financial trading knowledge to the ADBid@iamteam. As Gfobunder at
XTRDO, Jon is focused on bringing mature financial trading technologies to
cryptocurrency markets.

Previous: Subway, FlyCleaners,d&@n Sachs, J.P. Morgan

Jared Polites

Jared specialises in blockchain marketing and advising, having been involved in 40+
projects with full service ICO campaigns that have raised ove$0®M. As a Partner o
BlockTeam Ventures, Jareddedicated to finding and supporting eastage blockchain
projects and is advising ADBITmedia in fully utilising the blockchain processes.

Previous: Time Inc., aCommerce, Ardent Capital, Federal Bureau of Investigation (F
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Kevin is an experienced investor and founder of three Austratiartupsin private
equity. Kevin now works in the venture capital and private equity investment sector i
the CIO and Investment Portfolio Manager for Tulla Private Equity Group and thals
Cofounder and CEO dfechwitty Digital Advisory. Kevin brings hisaltke of experience
in finance and investment to ADBITmedia.

Previous: VBreathe Pty Ltd, BUCKiTDream, CapitalPitch, CSB Engage
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Media is traded globally among three major pasti buyers (clients), agencigeedia/advertisingandsellers
(media owners) The price of this commaodity is primarily influenced by audience data supplied by third party
providers such as Nias, Kantar, GFK and IPSOS, who each operate their own market research nagttiods
pricing models

BUYERS AGENCIES SELLERS

clients media advertising media owners

In 2017, media owners generated D$E08Billionin net advertising revenue globgll A large percentage of
these transactions are facilitated by centralized global agencies such aOmRRom, Publicis, Interfalic
Group andDentsy with an estimatedJ D $56Billion being sold vighese five companiealoné.

Media ayenciesareintegrd in the advertising ecosystem, providirgsentiakervicedor the strategic
planning,negotiationand placemenbf advertisingcreativefor clientbrands acrosmedia assetsThe size of
the agency determinethe wholesale buying powehe agencycan negotiate on behalf of a portfolio of
clients i.e.the larger the agencythe higher the buying powerAn agency with a media operating spend of
UD $1Mis likely to be quoted a higher rate than an agency whdesa balance sheet df 3 $100M.

Advances inéchnology heaetransformed the digital media landscaped led to a 24our advertising
economy with detailed marketing metrics that were once but a dream for traditional advertisers. Digda
buyers now expect to be able to buy digital ads at any time of day and view real time analytics.

Traditionalmedia, in sarkcontrast, has been left in the dark ages. Despitediabuyer demandor detailed
analytics and the ability to purchase dkii¢ at any time of day, this is not currently possifleesector
operatesusingcumbersome human resource intensive, manyabcessedased on emalils, phone calls,
spreadsheets and ambiguous, outdated, estimations about real marketing results

2MAGNA December 2017 Glol#alvertisingForecast
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